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COMPETITION TERMS AND CONDITIONS 

"Créative Next" 

 

Article I: Presentation 

BUSINESS FRANCE, A Public Institution with an Industrial and Commercial character located at 77 

Boulevard St Jacques, 75998 PARIS CEDEX 14, registered under SIRET number 451 930 051 00052 

(hereinafter the "Organiser"), is organising a competition which will take place from 6 June 2016 to 1 

July 2016 (inclusive), with Singapore dates and times binding, entitled "Créative Next" (hereinafter the 

"Competition") and accessible exclusively via Internet on the site https://twitter.com/creativefrance 

(hereinafter the "Site"). 

The Competition will be promoted on the Site and via the institutional website 

http://creative.businessfrance.fr/. 

Article II: Conditions of entry 

The Competition aims to promote French entrepreneurs having realised a company project in 

Singapore. 

Entry in the Competition is thus open to any legal start-up, SME or mid-cap entity which: 

- is registered in Singapore with the Accounting & Corporate Regulatory Authority (ACRA), and : 

- exercises a commercial activity within Singapore , and : 

- was created by at least one (1) French natural person, who is corporate officer of the legal 

entity for the duration of the Competition, 

-  has a French capital-share majority, 

- is developing a disruptive innovation through a product/project/technology from a recognized 

French know-how 

Hereinafter the "Entrant(s)". 

Excluded from any entry in the Competition are natural persons, research institutes, school 

establishments, political or religious bodies and legal entities having participated directly or indirectly in 

the preparation of the Competition. 

The Organiser shall accept only one (1) entry per Entrant throughout the duration of the Competition. 

Thus, and in accordance with the conditions of use of Twitter, any Entrant who tries to enter the 

Competition several times by using multiple Twitter accounts shall have all their entries cancelled by 

the Organiser. 

https://twitter.com/creativefrance
http://creative.businessfrance.fr/
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Only entries compliant with all the conditions laid down in these regulations will be accepted. In this 

regard, the Organiser reserves the right to make all any necessary checks concerning the entry 

conditions requested of each Entrant. 

Article III: Entry procedure 

To participate every Entrant shall: 

a) Go on to the Site between 6 June 2016 and 1 July 2016 (inclusive); 

b) Put French or English content online on Twitter accompanied by the hashtag 

#CreativeNextSingapore, which shall: 

 Be presented in the form of a text and/or a visual (drawing, illustration, photo, etc.) and/or 

a video in a creative and inspiring way, 

 If the content is a video it must not exceed two (2) minutes,  

 Present the company’s objectives & missions in a creative and disruptive way; 

c) Gather as much “retweet” & “likes” as possible from its Twitter community on the given Tweet. 

 

Only complete entries complying with all the conditions of these regulations will be taken into 

consideration for the Competition and any incomplete, erroneous, falsified entry or entry which does 

not enable the Entrant to be identified or located will lead to the automatic cancellation of the entry. 

A moderator system will, in principle, be in place to check the contents. 

Should the latter enter into conflict with third-party rights (such as brand rights, copyright, image rights, 

etc.), be of a defamatory, slanderous, obscene, offensive, violent or violence-inciting, political, racist or 

xenophobic nature, be immoral or contrary to the conditions of the Competition as described in the 

conditions of use of the Site, be contrary to the ban on advertising for alcoholic drinks (law of 10 

January 1991) or, more generally, to current legislation, they will not be accepted and may not permit 

validation of their originator's entry. 

In entering this Competition, the Entrants guarantee: 

- that they are the originator of all the items constituting the content, and that no existing protected 

works have been borrowed or counterfeited and, in general, that they will not submit to the Organiser 

items which infringe intellectual property rights or third-party rights, including copyright, brand rights or 

personal image rights; 

- should persons appear in the content, that they are adults and that they have obtained their prior 

express consent when submitting these items to the Competition; 

- that their content submitted to the Organiser contains no virus, worm, Trojan horse or any other 

destructive and prejudicial content; 

- that their content is not obscene or defamatory and that it does not infringe third-party privacy or 

advertising; 

- that their content and use do not violate any applicable law or regulation; 

- that no right relating to the content has been transferred to a third party. 

Article IV: Conditions for nominating and informing the winner 

The Jury (hereinafter the “Jury”) will be designated and composed of the following persons, inter alia: 
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- French Ambassador to Singapore 

- Head of Business France Singapore 

- Head of Economic Department of Embassy of France in Singapore 

- Other personalities chosen for their Creative France knowledge and exposure to the 

Singapore market 

To select the Winner's content, the Jury shall meet at the end of the Competition and each member of 

the Jury will attribute to each of the ten (10) contents a mark from 0 to 10 depending on their 

compliance with the requirements of article III and including the following criteria: 

 The consistency of the presented innovation (60%) regarding: 
o its level of French know-how; 
o its growth potential in Singapore,  
o its breakthrough level regarding its own market; 
o its capacity to fit the key challenges of the Singapore society; 

 The creativeness and the quality of the contest application (20%); 

 The generated engagement through its social media network (20%). 
 

For information, reminder is given that the Jury's decision is final and is not obliged to justify its 

decisions. 

The Jury's decision will be revealed on 14 July 2016 and will be published on the 

creative.businessfrance.fr Site. 

The Winner designated by the Jury will also have their selection confirmed within 5 (five) days of the 

Jury's decision directly by the Organiser via its Twitter account. 

The Winner must, by return e-mail within 5 (five) days of being contacted, confirm to the Organiser 

their acceptance of the prize and the presence of one of their representatives at the prize-giving 

ceremony (the date of this ceremony will be determined and communicated subsequently by the 

Organiser). 

This prize-giving ceremony will be organised in the presence of the Ambassador. The location of the 

ceremony will be communicated subsequently to the Winner. The Winner must be in a position to 

make one of their representatives available (preferably the French entrepreneur who participated in 

creating the company) so that they attend the event on July 14
th
. Otherwise their participation and 

prize may be cancelled by the Organiser and a new Competition Winner may be designated by the 

Jury. 

The Entrants who have not been designated Winners will not be informed thereof and no telephone or 

written requests concerning the interpretation or application of these regulations, the mechanisms or 

conditions of the Competition will be replied to. 

Article VI: Description of the prize 

The Winner of the Competition will be presented with the opportunity to be the ambassador of the 

Organiser's next communication campaign. In this regard the Winner will be attributed a creation 

meeting the graphic guidelines of the "Créative France" campaign dedicated to the specificities which 

file:///C:/Users/NASCIMBEN.Guilhem/Downloads/creative.businessfrance.fr
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make their company an innovative French player which has "broken the mould" on its market. The 

Winner will, then, join the "pool of ambassadors" of "Créative France" across its various modes of 

expression (Public Relations events, press reports, press releases, etc.) and potential media. 

The Winner may, then, benefit from additional visibility through "Créative France's" and the 

Organiser's digital channels (including via the Facebook and Twitter social networks and the "Créative 

France" campaign site). 

The Winner will also be proposed a video interview for use on the "Créative France" campaign 

site (creative.businessfrance.fr) promoting their entrepreneurial or industrial innovation or any other 

mould-breaking aspect which may thus contribute to the attractiveness and the economic reach of 

France abroad. 

More information concerning this communication campaign will be communicated subsequently by the 

Organiser to the Winner. 

This prize may not be the subject of any objection of any kind on the part of the Winner. It is strictly 

personal and nominative such that it may not be transferred or sold to any third party; it may under no 

circumstances be the subject of an exchange or payment of its total or partial exchange value, in kind 

or in cash. It may not be transferred, passed on or sold. However, in the event of force majeure, the 

Organiser reserves the right to replace this prize by a prize of a different kind or of an equivalent 

nature. 

For information, the Competition in no way means that the Organiser associates itself with the entire 

policy of the Entrants and of the Winner. 

Article VII: Legal deposition and payment request 

These regulations are deposited at the bailiffs' office located 80 Robinson Road, #20-02, Singapore 

068898 (hereinafter "the Office"). The same is true of any amendment to the said regulations. 

These regulations may also be consulted and downloaded free of charge on the 

creative.businessfrance.fr/event site. 

Article VIII: Compliance with the entry conditions 

Entering the Competition implies unreserved acceptance of these regulations in their entirety. 

The Organiser reserves the right, for whatever reason, to shorten, extend, postpone or cancel the 

Competition or modify its access conditions and/or operating conditions, subject to a an amendment 

being deposited at the Office 

Article IX: Intellectual property 

All names or brands cited in these regulations, on the Site or on any communication medium relating 

to the Competition, remain the exclusive property of their originator or of their depositor. 
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Article X: Authorisation to use content 

The Entrants in the Competition authorise the Organiser to use, free of charge, to communicate about 

the Competition exclusively, the content of which they are the originator and the surname, first name 

and image of the Winner's representative who attended the prize-giving ceremony, worldwide, on any 

media whatsoever and including being shared on Twitter, by all currently known and unknown means 

and processes, for a period of 2 (two) years. 

Article XI: Liability 

The Organiser's liability is strictly limited to providing the prize effectively and validly won by the 

Winner. 

Reminder is expressly given that the Internet is not a secure network. In this respect entering the 

Competition implies the knowledge and acceptance, by any Entrant, of the characteristics and limits of 

the Internet, including the technical performances, the response times to consult or transfer 

information, the interruption risks, and more generally, the risks inherent to any connection and 

transmission on the Internet, the lack of protection of certain data against possible abuse and the risks 

of contamination by any viruses on the Internet network. 

Consequently the Organiser may not be held liable for contamination, for example, by any virus or 

third-party intrusion into the terminal of the Entrant in the Competition and declines any liability in 

respect of the consequences of Entrants' connection to the network via the Site. 

In particular the Organiser may not be held liable for any damage caused to the Entrants, to their IT 

equipment and to the data stored therein nor from the consequences that may result from this to their 

personal or professional activity. It is up to all Entrants to take all appropriate measures in order to 

protect their own data and/or software stored on their IT equipment against any attack. The connection 

of any person to the Site and their entry in the Competition is done at their entire liability. 

The Organiser also declines any liability in the event of a malfunction of the Internet network, the 

telephone lines and receiving equipment preventing the smooth running of the Competition. 

Nor may the Organiser be held liable in the event that one or more Entrants may not succeed in 

logging on to the Site or enter the competition due to any technical problem or fault related to the 

congestion of the network. The Organiser shall do its utmost to enable access to the Competition on 

the Site at all times without nonetheless being obliged to succeed in so doing. The Organiser may, at 

any time, in particular for technical reasons or updating or maintenance purposes, interrupt access to 

the Site. The Organiser shall under no circumstances be liable for these interruptions and for their 

consequences. 

The Organiser may also not be held liable for any damage caused to third parties or to third-party 

rights by the Entrants. In view of the characteristics of the Internet network, such as the free gathering 

of information disseminated and the difficulty, or impossibility of controlling the use that may be made 
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unknown to it by third parties, the Organiser may not be held liable for any fraudulent use of the 

Winner's connection or prize attribution rights unless the existence of gross negligence on its part is 

demonstrated. 

Furthermore, the Organiser may not be held liable in the event of the poor operation of the Internet 

network, or problems of delivery or loss of e-mails. 

In general the Organiser may cancel all or part of the Competition if it appears that fraud has been 

committed in any form whatsoever, including via IT within the framework of the entry in the 

Competition or in determining the Winner. It reserves the right, under such circumstances, not to 

attribute the prize to the fraudulent Winner and/or to take legal action against the latter before the 

competent courts and to take legal action against any fraudulent party. It may nonetheless incur no 

liability of any kind in respect of the Entrants due to any fraudulent acts committed. 

Article XII: Force majeure 

The Organiser's liability may not, in general, be incurred in the event of force majeure or fortuitous 

circumstances independent of its desire (including technical problems, etc.) disturbing the organisation 

and administration of the Competition, such that the latter would be shortened, extended, postponed, 

modified or cancelled. 

Under the terms of these regulations force majeure is understood to be any unforeseen, 

insurmountable event independent of the desire of a person likely to relieve them of their liability or 

their undertakings, according to Singapore laws. 

Article XIII: Settlement of disputes, applicable law and attribution of 

competence 

If one or more stipulations of these regulations were declared null and/or inapplicable, the other 

clauses would keep their full force and scope of application. 

The Entrants admit unreservedly that the mere fact of entering the Competition subjects them 

automatically to Singapore laws, in particular for any dispute which may result from the Competition 

laid down in these regulations or which would be directly or indirectly linked to the latter, without 

prejudice to any legal conflict rules that may exist. 

Any dispute resulting from the Competition shall be the subject of an attempt to settle amicably 

between the Organiser and the Entrant. Should an agreement not be reached the dispute shall be 

submitted to Singapore courts. 


