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L’Art de Vivre à la Française :
the French way of living. 

Glamour, style, quality, excellence and 
luxury. Those are all the terms that we 
associate to Art de Vivre à la Française. 
L’Art de Vivre is also an enjoyment and 
appreciation of life’s small pleasures 
and it has been expressed for centuries 
in our culture, gastronomy, tableware 
and interior design. The French culture 
is extremely rich and diverse and we 
would like to think that there is 
something for everyone regardless of 
their interests.

Proof of this culture of excellence and 
symbol of superb craftsmanship and 
creativity, France has launched 12 
years ago the label “les Entreprises du 
Patrimoine Vivant” (Living Heritage 
Company, or EPV), as a mark of   
recognition of the French State to reward 
French firms for the excellence of their 
traditional and unique industrial skills.

It is likewise a remarkable symbol    
of almost 52 years of diplomatic           
relationship between our two 
countries and it is a great pleasure 
to be able to occupy this residence 
one last time at the occasion of Art 
de Vivre à la Française 2017 edition.

This exposition is more than just a 
highlight of France’s excellence and 
heritage, this initiative is a tribute to 
collaboration between France and 
Singapore. 

We believe that each piece embodies 
an experience to be lived and to be 
shared thanks to the mastery of rare 
and traditional know-how, which is 
expressed through craftsmanship and 
heritage, linked to a strong capacity for 
technological innovation.

Singapore is an attractive and vibrant 
lifestyle hub in Southeast Asia with 
many Singaporeans eager for design 
trends and new experiences. The “Little 
Red Dot” is destined to be the next 
design capital of Asia thanks to its 
unique exposure to the various cultures 
and its increasing curiosity in discovering 
innovative and exciting parallels. 

It is no coincidence Singapore and the 
Inverturret house were chosen to host 
the show this year. This stunning 
Black and White house and France 
shared a common story: it used to be 
the former residence of all French 
Ambassadors from 1939 to 1999.

HE M. Marc Abensour
Ambassador of France to Singapore

WELCOME to « Art de vivre à la 
française Singapore 2017 » !

« Art de vivre à la française » was 
launched for the first time in 2008 in 
Moscow, Russia. Since then and due 
to its great success, Business France 
renewed this concept in other global 
cities, including New York, Los 
Angeles, Riyadh, Abu Dhabi, New 
Delhi, and Shanghai in 2016.    

« Art de vivre à la française » 
highlights the works of the finest 
French companies in the Interior 
Design through an exclusive layout 
run in a heritage listed venue.

For this ninth edition, we are pleased to 
come to Singapore, the first luxury 
market among South-east Asian 
countries and a place where people are 
sensitive to French refinement and 
sophistication. The scenic display “Art 
de vivre à la française” will be held in 
Singapore from the 8th to the 10th of 
March 2017, in an iconic Black & White 

BUSINESS FRANCE, the national 
agency that promotes the                    
internationalization of the French 
economy (www.businessfrance.fr) is 
delighted to share with you the French 
Excellence, in partnership with The 
Entreprise du Patrimoine Vivant label, 
a recognition mark awarded by 
French Government to French firms 
for their traditional know-how and 
industrial skills. For the directory of the 
Living Heritage Companies, please go 
to www.frenchsavoirfaire.com. 

I hope you will enjoy the Show !

House, Singapore’s traditional colonial 
heritage. This year, we are proud to 
introduce you to 15 French companies 
selected for their outstanding talent 
and focus on quality that will showcase 
their know-how and creations with 
samples through a visual installation.

Through this exhibition/showcase, we 
aimed at recreating the prestigious 
universe of French luxury. For this 
purpose, we called upon the renowned 
French interior designer, Isabelle 
MIAJA, to create the exhibition space 
design. Thanks to a long-standing 
experience in Singapore, Isabelle 
MIAJA has established a reputation for 
its distinctive and unique designs, 
which produce contemporary yet warm 
and stylish environments. 

With this mixture of skills, creativity 
and innovation, French lifestyle will be 
enhanced for the Singaporean Interior 
Design main players, seeking for the 
most refined products. 

Frédéric ROSSI
Chief Operating Officer

Business France
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Business France opens up new horizons
for French companies (exports, VIE*) in 70 countries

and facilitates foreign investment in France.
We know how to network, fast-track and succeed.

He believes in businesses without borders.
What about yours?

* International Internship Program

Business France 
French Embassy in Singapore
101-103 Cluny Park Road, Singapore 259595

Contacts :
Constance LAPARRA
Senior Trade Advisor
Head of Fashion, Lifestyle & Healthcare Department
DID : +65 6880 7868  |  Tel. : + 65 6880 7898
Mail : constance.laparra@businessfrance.fr

Christophe FUTIN
Trade Advisor
Fashion, Lifestyle & Healthcare Department
DID : +65 6880 7827
Mail : christophe.futin@businessfrance.fr

Business France is the national agency supporting the international development of 
the French economy, responsible for fostering export growth by French businesses, 
as well as promoting and facilitating International investment in France.

It promotes France’s companies, business image and nationwide attractiveness as an 
investment location, and also runs the V.I.E. international internship program.

Founded on January 1, 2015 through a merger between UBIFRANCE and the invest 
in France Agency, Business France has 1,500 personnel, both in France and in 70 
countries throughout the world, who work with a network of public- and private-  
sector partners.

For further information, please visit: www.businessfrance.fr



Créative France

Créative France is a global campaign aiming to assemble and spotlight French initiatives and savoir-faire that showcase creativity and 
innovation in fields such as technology, industry, fashion, gastronomy, science and the arts. France has decided to leverage its sizeable 
strengths in order to promote its creative potential and enhance its economic appeal. These efforts, led by Business France, will send strong 
singnal to the international community through an unprecedented promotional campaign that offers a fresh new take on the French ‘brand’.
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Tel:
Fax:
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Mr. Michael WAGNER
President
Tel:
Mail:

112 rue Ambroise Croizat
93206 SAINT-DENIS, FRANCE
(+33) 1-48-20-29-40
(+33) 1-48-20-26-71
www.charles.fr

(+33) 6-12-31-30-30
m.wagner@charles-paris.com

Founded in 1908 in Paris, France, 
CHARLES is internationally recognized 
for its originality in interior lighting and 
décor.

CHARLES is one of the few remaining 
workshops in the world to perpetuate 
the unparalleled know-how and tradition 
of French metalworking. CHARLES 
also knows how to satisfy even its most 
demanding international clients.

The workshops give its turners, 
chasers, setters and other artists ideal 
conditions in which to work, which 
further contributes to the tradition of 
excellence so closely associated with 
the CHARLES brand.

Thanks to its relationships with 
world-renown architects and decorators, 
CHARLES has, over the decades, 
played an important role in the 
elegance and prestige of the interiors of 
many French public and private 
estates, both in France and abroad.

All our works are signed and numbered. 
A CHARLES lamp is a true work of art – 
each model is considered a sculpture, a 
unique object entirely hand-made by 
highly qualified and talented artists. 
This also why we sometimes refer to 
our products and “interior jewellery”.



Retail Contacts

Christofle boutique at Hilton
581 Orchard Road, #02-11/12 
The Shopping Gallery
Singapore 238883  
Tel: + 65 6733 7257

Takashimaya Dept. Store
B1 – Branded Tableware Zone
391 Orchard Road
Singapore 238872 

B to B Contact 

Ms. Emmy TELLIER
Regional Manager SEA
Tel:
Mail:

(+65) 9383-3462
e.tellier@christofle.com

An enduring symbol of French art de 
vivre since 1830, Christofle is a modern 
luxury brand that finds inspiration in the 
enchanting, timeless qualities of silver.

Creativity, quality, and elegance are 
the brand’s core values, which are 
brought to life through collaborations 
with world-renowned designers. These 
dynamic partnerships culminate into an 
alluring and sophisticated universe of

tableware, flatware, decorative objects, 
jewelry and accessories, along with 
crystal and porcelain.

Located in Yainville (Normandy, France), 
Christofle factory and workshops are 
entrusted to elite craftsmen, devoted to 
preserving the unique knowledge that 
serves to guarantee the exceptional 
quality of its products.
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Mr. Frédéric MULLER
CEO
Tel:
Mail:

13 rue Des Verriers –
57415 MONTBRONN, FRANCE
(+33) 3-87-96-36-11
(+33) 3-87-96-35-83
www.cristallerie-montbronn.com

(+33) 3-87-96-36-11
frederic.muller@
cristallerie-montbronn.com 

Since 1930 in the French village 
called Montbronn, « Cristallerie de 
Montbronn » transmitted from father 
to son, the love of the handwork, 
respecting the ancestral traditions. 
Taken over in 2016 by Frédéric 
Muller who wishes to continue to 
perpetrate this old hand work 
tradition, it is proud of the E.P.V         
« Company of Living Heritage » label 
award in 2007. The "Cristallerie de 
Montbronn" never ceases to innovate 
by new forms and colours leaving the 
sobriety and elegance speak for 

themselves, preparing the finest 
tables and the most beautiful palaces 
in the world, distinguishing itself by 
its diversity and its flexibility. It offers 
a high Crystal range, a panoply of 10 
colours in double crystal, realizing 
special and exclusive models on 
request such as for example the 
engraving of initials or coat of arms 
in inlaid gold. It also offers some 
exceptional pieces combining 
Crystal and gilded bronze imagined 
and made in its workshop.
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Ms. Jean-Etienne BELICARD
President
Tel:
Mail:

19 rue Commandant Cousteau, 
33100 BORDEAUX, FRANCE
(+33) 5-56-67-94-59
www.isidoreleroy.com

 

(+33) 6-08-33-03-68
je@isidoreleroy.com

ISIDORE LEROY,  is the main player 
in France’s history of wallpaper. 
Established since 1842 in Rue 
Fayette, Paris, the brand crafted 
numerous Iconic designs of French 
Second Empire, Art Nouveau and Art 
Deco style, until 1982. A team of 
international Designers is reviving this 
brand today. Ms Karen Beauchamp 
and Sophie Lacasse are revisiting

traditional designs with a modern 
approach while keeping alive its very 
French spirit.

The first Collection: «  Heritage  », is 
inspired by XIXth and XXth century 
models, and produced with loving 
care and a constant attention to the 
highest quality.



The History of the Laguiole knife

Laguiole, France located on the high 
plateau of Aubrac in the Aveyron is the 
village that gave its name to the most 
famous French knives: Laguiole knife 
was born in 1829. This knife is today a 
mythical knife known around the world, 
a symbol of prestige and quality. 
Among the so-called knife "region" that 
survived the gradual disappearance of 
their customer’s peasant and rural, the 
Laguiole is a rare anchored knives on 
a soil that has reached a fame beyond 
the borders of its cradle of birth.

Pierre-Jean Calmels, resident of the 
village of Laguiole Laguiole knife was 
the creator in 1829. It was inspired by 
two models, the capuchadou, peasants
Aubrac knife with a fixed blade used to 

The knife, a homemade

All knife assembly steps are performed 
by a single person with a manual 
guilloche on a forged spring and fitting 
custody. Every piece that passes 
through the hands of the Cutler is so 
unique. Both ends of the handle called 
mitres and the plates are cut into dies 
manufactured locally.

The steel mainly used for the          
manufacture of the blades is 12c27 
Sandvik steel, a best steels used today 
in cutlery. This sharpens very easily 
and will never rust. The first Laguiole 
had a bone handle or horn but gradually 
the work of most precious materials 
such as wood magnifiers are worked.

cut sticks and break the rumen of 
animals sick of having eaten too much 
grass fresh, and the Spanish navaja, 
pocket knife from Catalonia. These 
workers seasonal reported that 
famous Navaja with them when they 
return home.

With the appearance of corkscrew in 
1880, the Laguiole knife begins to 
emerge in Paris, notably through 
Aveyronnais out to conquer the 
Parisian cafes.

Laguiole, with a good reputation, knows 
a success as artisans Laguiole cutlery 
turn in the early twentieth century to 
Thiers French cutlery capital, to meet 
the demand. Production continues at 
full speed in Laguiole assisted by 
subcontracting Thiers.

Add:
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Mr. Philippe LASSIAILLE
Export Director
Tel:
Mail:

2, rue Eugene Salettes – 
12500 ESPALION, FRANCE
(+33) 5-65-44-78-55
(+33) 5-65-44-78-57
www.laguiole-en-aubrac.fr

(+33) 5-65-44-78-55
philippe.lassiaille@icloud.com



lamellux® is a French Manufacture of 
architectural doors, refined wood 
paneling and contemporary furniture 
based on traditional and innovative 
materials for high-end interior decoration:

– Naturbois: textures and finishes on
   solid wood and veneers
–  Empreinte: carved woodworks
   and doors
– Vibrato: wood and resin panels with
   luminous "stained glass" effect
– Quertec: resin cast between
   wood strips
– Inclusion: wood and solid surfaces
   with ornamental resin inlays
– Lumine: "illuminated" wood with
   embedded fiber optics
– And More: Nida, Metaltouch,
   Stamp, Alabaster …

Lamellux offers its expertise in 
custom-made and exclusive creations 
for hospitality, yachting, retail, corporate 
and residential sectors all over the world.

Add:

Tel:
Web:

Ms. Brigitte & Mr. Pierre BORDELONGUE
Owners
Mr. Guillaume BORDELONGUE
Director
Tel:
Mail:

Lamellux
Chemin des Vignes Blanches, 
19100 BRIVE, FRANCE
(+33) 5-55-24-12-61
www.lamellux.com

(+33) 5-55-24-12-61
info@lamellux.com
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Mr. David MOUQUET
President
Tel:
Mail:

10 Place Vendôme, c/o 
Deluxe Group, 75001
PARIS, FRANCE
(+33) 1-53-45-54-91
www.longwy.paris

(+33) 6-72-07-24-95
david.mouquet@longwy.paris

LONGWY Paris means creative 
passion, contemporary excellence, 
and the unique authenticity of artistic 
earthenware and enamel creations ; 
a true style, a genuine Maison.

The earthenware and enamel 
creations of Longwy, proud banners 
of a lasting tradition, enter today 
into modernity without losing their 
authenticity, with a new vision, a 
Maison whose heart beats to a 
timeless tempo in the rhythm of 
artistic hand-made artwork that 
employs age-old methods ; with the 
same quest for excellence and 
passion, yet with a new alchemy.

Respect for heritage and subtle, 
innovative touches come together   
in a perfect circle. No discontinuity 
or clumsy compartmentalisation of 
techniques or traditions occur here, 
as artisans, designers and artists 
work in admirable symbiosis to give 
rise to new and original creations, in 
which classic and new ideals unite. 
The resulting artworks are either 
unique art pieces or part of wider 
design collections, and always 
100% handmade, in the artisanal 
Longwy tradition. 



The story of CARESSE D’ORYLAG 
started in 2001, when eager customers 
asked for made-to-order cuddly toys, 
thinking these would make delightful 
presents.
And so it began: the 12 Orylag breeders 
decided to create the fluffiest fluffy toys 
there is, and their success was immediate.
Today, these exceptional items are sold 
throughout the world in the most beautiful 
settings. The most popular soft toy is 
the sleeping dog.

Throughout its collections of luxury 
accessories and fluffy toys, CARESSE 
D’ORYLAG offers a tactile journey: a 
unique sensory experience and an 
exceptional moment. 

Sensing CARESSE D’ORYLAG leaves 
people with a true feeling of well-being, 
happiness and calmness. It brings them 
back to their childhood and immediately 
puts a smile on their faces.

CARESSE D’ORYLAG provides an 
exclusive collection of products. It fulfills 
the desires of a highly demanding 
international clientele in search of 
incredible softness and new sensations. 
Choosing a CARESSE D’ORYLAG 
product is giving the fluffiest gift in        
the world. A rare material with an                 
extraordinary feel, Orylag has a sleek 
and timeless design and can also be 
applied on decorative accessories, 
cushions and throws, which will elegantly 
add warmth to your home.

The Orylag brand is protected 
throughout the world. The Orylag 
company fully supervises and 
monitors every aspect of both 
production and distribution, hence 
guaranteeing traceability, reliability 
and authentication of pelts.

Thanks to its unique character, the 
exacting standards and perfection it 
requires, Orylag is a strong testimony 
to the unique and unrivalled French 
craftsmanship.
The most prestigious fashion houses 
trust Orylag for their collections.

Add:
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Mr. Norbert KARY
Brand Manager
Tel:
Mail:

 Z.I. de la Métairie,
Allée de la Baratte, 17700
SURGÈRES, FRANCE
(+33) 5-46-27-33-89
(+33) 5-46-27-33-94
www.orylag.com

(+33) 7-76-01-67-23
norbert.kary@orylag.com

CARESSE D’ORYLAG is available in a 
wide range of handcrafted fluffy toys, 
for everyone. This family of cuddly toys 
has a certificate of origin and is in 
accordance with all the international 
standards. 

Because it is also used for its meat – 
cooked by the most famous Michelin 
starred chefs – Orylag is an 
eco-friendly fur.

CARESSE D’ORYLAG is fully in line 
with the Charter developed by the 
World Organization for Animal Health.
Only a few passionate producers breed 
Orylag in France – in the Cognac 
region, more precisely. They have 
developed an exceptional craftsman-
ship, as well as a great know-how, 
while following an exacting breeding 
charter.

CARESSE D’ORYLAG products are 
sold in 60 exclusive locations across 
Europe, the Middle East, Asia and the 
Caribbean.
The animal comfort is at the heart of the 
activity. Everything is thought and 
organized with their well-being in mind. 
For that reason, Orylags enjoy classical 
music at their breeding farm to help 
them relax. The light has also been 
adapted specifically to their needs in 
order to mimic their natural environment.
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Mr. Matthieu FREY
Director Asia Pacific
Tel:
Mail:

9 Muthuraman Chetty Road
APS Building #04-01
238931, SINGAPORE
(+65) 6463 9330
www.pierrefrey.com

(+65) 9114 2807
matthieu.frey@pierrefrey.com

ECLECTISM AS CHOICE
Founded in 1935, the House of Pierre 
Frey creates, edits and manufactures 
made-to-measure fabrics, wallpapers 
and carpets. The notion of high-quality 
work is not a hollow concept; rather, 
it is the cornerstone of this House in 
the purest French tradition. As the 
inheritor of expertise that built the 
company, Pierre Frey is nonetheless 
inventive and deeply eclectic, 
drawing on motifs from Aboriginal art, 
eighteenth - century France or 
contemporary Art. "Because being 
creative means being bold" as 
Patrick Frey likes to say. Pierre Frey 
collections mix materials and motifs 
that are reunited in harmonious 
colors. This eclecticism reflects the 
eclecticism of Pierre Frey clients, 
who are a club of connoisseurs, like 
the Colbert Committee that the 
House belongs to. Private individuals, 
leading decorators, upholsterers and 
cultural institutions appreciate Pierre 
Frey's boldness and high standards. 
Each collection is a story, a trip 
through time or space that is made 
possible by the combined efforts of 
Patrick Frey, the studio, the designers 
and the master weavers, printers and 
embroiderers that put their know- 
how at the service of passion.  For 
decades, Pierre Frey has focused on 
development in a way that offers    
the company's demanding clientele 
an overall decoration concept by 
counting on internal (furnishings, 
accessories and wallpapers) and 
external (acquisition of emblematic 
brands) resources.



Mr. Jacques RAYET
CEO
Tel:
Mail:

(+33) 6-87-60-59-61
jacques.rayet@pouenat.com
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15 rue Henri Barbusse
03000 MOULINS, FRANCE
(+33) 4-70-44-06-75
(+33) 4-70-46-64-14
www.pouenat.com

Wrought iron craftsmen and creators 
of art, the Pouenat workshops 
specialized themselves since 1880 
in two areas:

– Architectural and ornamental 
ironwork and locksmithing (banister, 
door, partition, bookcase, screen 
divider, wall paneling, fire places, 
cupboard doors...)

– Creation of Metal luxury furniture 
(lighting, furnitures, seats) and 
unique pieces of art.

For the first activity, Pouenat offers 
tailor-made projects thanks to its 
French know-how. According to the 
architect’s plans, Pouenat creates 
technical 3D drawings, suggests 
samples of materials and finishes 
and installs the work in site.

The second activity is based on a 
unique relationship with interior 
designers who create specific 
models for Pouenat House. They are 
then produced in our workshops and 
sold for luxury projects worldwide.

Pouenat Gallery
Passage Dauphine – Paris VI
Tel: (+33) 1-43-26-71-49
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Mr. Sebastien BARRAU
CEO
Tel:
Mail:

15 rue Du Canut –
35310 CINTRE, FRANCE
(+33) 6-86-92-98-21
www.sebastienbarrau.com

(+33) 6-86-92-98-21
sbarrau@sebastienbarrau.com

Aeronautic industry as a legacy.

Sébastien Barrau has a solid           
experience in metalworking based on 
space, aeronautic and car industries. 
He has been consultant for almost 10 
years representing a prestigious 
Advanced Technonology Center for 
high speed & high precision milling 
for famous French companies. He 
becomes progressively an expert for 
titanium and complex parts with high 
precision dimensions and sophisticated 
geometries. And also discovers 
titanium features for high quality 
finishes: thin engraved and chiseled 
decors, sophisticated brushed lines, 
coloration via lasering...

This is the starting point for Sébastien 
Barrau Manufacture creation, a 
company dedicated to glorify titanium 
material and make exceptional 
furniture pieces.

Based on limited edition or one-off 
piece concept, on « sur mesure » 
creation, he is working on private 
client base.

Interior or yacht layout, exclusive 
furnitures… Sébastien Barrau is 
driving all projects with the same 
guidelines : titanium material and its 
unique features.
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Mr. Ulveczki GABOR
Owner
Tel:
Mail:

46-48 rue de Lagny, 77600 
JOSSIGNY, FRANCE
(+33) 1-60-07-08-50
www.ulgador.com

(+33) 1-60-07-08-50
info@ulgador.com

create his own application recipes and 
complete different oxidisation and 
corrosion methods.

ULGADOR© commercialises, through 
its society Contejuga sarl, its own 
decorative and functional creations, 
amongst them: wallpapers collections, 
wall panels, decorative objects or 
technical papers for bookbinders, 
frame-makers or lampshade makers.

ULGADOR© also collaborates with 
many French companies to develop 
joint goods, such as folding screens 
and glass showers (shower stall) with 
VOLEVATCH, floor and wall covering 
with LAMELLUX, and with LAMA LI for 
technical papers.

Gabor Ulveczki was born in Hungary. 
As an art and theatre lover, he decided 
to become a painter at the age of 17; in 
1983, Gabor arrived in Paris. A year 
later, he created his own fine arts 
workshop dedicated to decorative arts. 
Soon after followed the ULGADOR© 
brand.

In 2007, whilst the workshop was 
established in Bussy-Saint-Martin (77), 
the company was granted the “Living 
Heritage” award – a label rewarding 
French firms for the excellence of their 
traditional and industrial skills.

From 2008 to 2009, Gabor was invited 
by the “Japan Brand” Program to stay in 
Ikazaki (Shikoku in Japan).

There, along with Japanese craftsmen, 
he contributed to the modernisation of 
the ancestral know-how of the ‘washi’ 
paper fabrication. Inspired by the 
beauty of these papers, he developed 
new techniques and many applications 
that are used nowadays in his local.

If Gabor has always wanted to bring life 
to materials, he can express his very 
best through the work with beaten 
metal leaves. Hand-applied on wood, 
glass, paper or fabric, metal leaves 
indeed give to the objects signed 
ULGADOR© unique highlights and 
surprising colours. What makes 
ULGADOR©’s technique unrivalled 
and remarkable is the many years of 
patient research work Gabor has led to



Nearly 40 years ago, when the 
Biologique Recherche laboratory was 
created, Yvan and Josette Allouche,       
a biologist and a physiotherapist, 
combined their expertise and passion to 
chart the unique and visionary course on 
the cosmetic care market. The company 
was then operating as a research and 
development unit, the sole purpose of 
which was to create care treatments and 
formulate products designed for    
professionals disappointed with those 
that already existed.

Nowadays, the combination of a clinical 
approach to personalized cosmetic 
treatment, pure, concentrated, almost 
raw products, complex formulas and 
original and rigorous treatments is the 
foundation of the reputation for efficacy 
of Biologique Recherche's Methodology.

and Development, inaugurated a new 
quasi pharmaceutical laboratory where 
all the brand's products are created, and 
developed markets on all continents.

In an increasingly virtual world where 
we all live longer, in an urban and 
stressful environment, the search for 
well-being and beauty is emerging as a 
new need. Biologique Recherche 
personalized treatments are now 
available in more than 70 countries in 
cosmetic and medical strongholds 
which exclusively distribute the brand's 
treatment methods and products.

The Biologique Recherche treatment 
center, the Ambassade de la Beauté, 
has been located at 32 avenue des 
Champs-Elysées, Paris, for 23 years.

In the 2000s, Philippe Allouche, taking 
an interest in the radically different 
process advocated by his parents, 
progressively took on the creative torch 
of Biologique Recherche. His global 
approach to the skin as an organ directly 
connected to all others, which he 
learned during his internal medicine 
studies and experience of acute organic 
stress in resuscitation units, has given a 
new perspective to all the techniques 
specific to the brand.

In 2007, following the death of Yvan 
Allouche, Rupert Schmid and 
Pierre-Louis Delapalme, now Chairman 
and General Manager of Biologique 
Recherche, took over the company, in 
partnership with Philippe Allouche who 
remains the creative custodian. These 
long-time friends invested in Research





The VIA and the French Furniture Industry, in partnership with the French Institute, present 
NO TASTE FOR BAD TASTE, a worldwide tour exhibition from 2017 to 2020, with the best of 
French designers, international stars, and promising young talents in an original scenography 
by Jean Charles de Castelbajac, underlining the excellence of the art of living à la Française, 
as the French do.

The goal of the exhibition is to allow the image of the french furniture industry to shine 
across the entire world.

Beyond its diversity of schools,

what characterises       French Design,

is its fierce determination to find the perfect balance between heritage and cultural openness, 

industry and creativity, know-how and audacity, sustainable innovation and hint of luxury, elegance 

and panache, without ever falling into vulgarity.

It’s a matter of art of living : definitely,

      French Design has no taste for bad taste.

Worlwide Tour Exhibition
Opening Exhibition on april 5th, 2017
At the French Institute of Milan, Corso Magenta 63, 20123 Milano
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